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CREATING
“RESPONSIBLELIFESTYLE

PRODUCT"

“Designing culturally-
inspired products made
collaboratively with local
artisans. [...] All of our tenun
accessories are handmade
with natural dyes.”

While “Experience Journey”
dedicated to empowering
local identity and local
economy by connecting it
with cultural tourism - where
the community become
main actor - the next stage
IS to create collections of
product that bundling in
MENA as cultural brand.

Connection
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